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%Mohammed Al-Ansari, a dedicated stylist & product photographer...
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I am Mohammed Al-Ansari, a dedicated product
photographer and stylist based in Qatar. My passion
lies in capturing the essence of various products,
from culinary delights to crafted goods. Over the
years, I have carved out a niche for myself in the
world of product photography by blending art and
technical skill to create visually stunning
compositions that highlight the unique features and
beauty of each item.

I have had the pleasure of collaborating with
numerous brands, businesses, and artists, bringing
their creations to life through my lens. My work is
characterized by a keen eye for detail, vibrant colors,
and the ability to tell a story through each
photograph.

Whether it's a gourmet dish, a handcrafted product,
or any other item, my photographs not only capture
the subject but also evoke emotions and entice
viewers. My dedication to the craft and innovative
approach have made me a sought-after photographer
in the industry.
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O The new logo for photographer Mohammed Al-Ansari reflects our commitment to
preserving Arabic cultural heritage while embracing modernity. Designed in traditional

Arabic calligraphy, we added contemporary touches to embody elegance and simplicity

@ simultaneously. This blend of the traditional and the modern mirrors Mohammed
Al-Ansari's approach to photography, combining classic beauty with contemporary

Q innovation. The logo in Arabic not only honors our cultural roots and identity but also
highlights the role of the Arabic language in conveying visual stories uniquely and

J impactfully, especially in Qatar, where tradition meets modernity in every frame.
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The visual identity of photographer Mohammed Al-Ansari is based on a triad of black, white, and dark blue, each color carrying
special meaning and enhancing the photographer's visual message.

Logo and Visual Elements:* Using these colors in logo and visual elements enhances the identity’s attractiveness and professionalism. Ladljislg dg )l dudle ¢a jio & padl olielly jleddl auaas § Ololl ode plasiwl 1@ padl jolisllg jledll
Backgrounds and Frames:* These colors can be used as backgrounds or frames to highlight photos and provide attractive contrast. oz s pdgig sl jly whlb] of ubszb’&@\gliﬂ 0l plasial Sy il bylg wlalsdl
Marketing Materials:* Applying these colors in business cards, websites, and posts enhances the cohesion and attractiveness of the identity. Alizg dduin L lesug digy )l a3 (10 jim) wlgeilly duigrsIRl g8lgllg (Jasll wldlay § Olgl¥l ode Gulns :dudigal slgll
By using this color triad, a perfect balance between elegance, clarity, and creativity is achieved, reflecting Mohammed Al-Ansari’s Sl aasl 808l dyg )l GuSey Laa (Elaidly Zadgllg AU o Jlie vjlgs L_ga,Q:u @y Al Olol¥l ode plasicwl
unique identity and making it stand out in the photography market i i .8legigdll poaill Gow 9 jr5 L lesug
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Black symbolizes strength, elegance, and professionalism. It is a classic
color that reflects confidence and high quality, enhancing the
@otographer‘s image as a reliable professional /
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White represents purity and simplicity, enhancing clarity and quick

comprehension of the images. It helps create a clean and uncluttered
@ace, allowing the photos to take center stage
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Dark blue symbolizes depth and innovation, reflecting deep thinking and
creativity in photography. It provides a sense of calm and focus, helping

Q} highlight the artistic details in the photos /
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The IBM Plex Arabic font was selected as part of the visual identity for photographer Mohammed Al-Ansari for several
reasons. This font is characterized by its modern and elegant design, striking a perfect balance between modernity and
simplicity, which aligns with our adopted design philosophy. Additionally, the font's clarity and readability enhance the

attractiveness of visual materials and facilitate audience interaction. Choosing the IBM Plex Arabic font also reflects our

commitment to preserving the Arabic cultural identity in all design elements while maintaining a contemporary and
modernfeel that suits current artistic trends.

You can download and use the [IBM Plex Arabic](https://fonts.google.com/specimen/IBM+Plex+Sans+Arabic)
font from Google Fonts. This font family offers a variety of weights and styles, providing great flexibility
in design to meet all visual and functional needs of Mohammed Al-Ansari's identity.

(IBM Plex Arabic](https://fonts.google.com/specimen/IBM+Plex+Sans+Arabic] bz slasiwlg Jrasi eliSay
ez caolit) praadll § 85 Digso sy lan ulleslly WligHl o degiia degazmay S Gillg uilgh Jzo> &ika pa
Slal¥ll a2 jgall dig) daddgllg d radl el iyl



-ont Philosophy dl daado

English Alphabet and Numbers Examples: :duyell dalL ald)Ylg bghsll e dliol
English Alphabet: syl asull &)=Yl
ABCDEFGHIJKLMNOPQRSTUYV Je9Eebbpuwuiwjidsgeee ool

WXYZ S9dupl
English Numbers: rduyell al8 3
0123456789 AAVIOERPI-

3loll praai § Llolaxiwlg IBM Plex Arabic bz oligi

&3loll quanai (§ dolisea Wlolasiewd ciwlio Lin JS «0ljgl sac IBM Plex Arabic bglhs dlile a1
) L godll Lilolasiwlg d>Lll oljoll e dale 8,k ol Lo
IBM Plex Arabic Font Weights and Their Usage in Web Design

The IBM Plex Arabic font family offers several weights, each suited to different aspects of web design.
Here is a detailed overview of the available weights and their recommended usage:
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Thin
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Thin
- Usage:Ideal for large display texts, headers, or titles where a light and airy feel is desired. This weight can be
used in modern, minimalistic designs to provide a sleek and sophisticated look.
- Example Usage: Hero sections, banner headlines.

Extra Light
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Extra light

- Usage:Suitable for secondary headings or subheadings. This weight maintains a light appearance but with

slightly more presence than the thin weight, making it useful for prominent but less dominant text elements.
- Example Usage: Section titles, taglines.

Light
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Light
-Usage:Great for body text in designs that require a lighter touch. This weight offers a good balance
between readability and a light, unobtrusive presence.
- Example Usage:* Main content paragraphs in clean, minimalistic websites.
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- Usage: The standard weight for most body text, ensuring readability and comfort over long
passages. This weight is versatile and can be used for both body text and medium emphasis headlines.
-Example Usage:* Main body text, secondary headings, captions.

Semi Bold
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Semi Bold =

-Usage: Best used for primary headings and elements that need strong emphasis. This weight is
robust and commands attention, making it ideal for titles and major headings.
- Example Usage: Main titles, navigation menu items.
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- Usage: Ideal for very important text that needs to stand out, such as key messages or calls to
action. This weight ensures maximum readability and attention.
- Example Usage:* Major headlines, buttons, and CTAs (Calls to Action).
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"We believe that simplicity is the key to making your products speak loudly. Instead of adding complex designs, we believe that the product's
aesthetics should speak for themselves. By focusing on simplicity in photography, we help you highlight the

quality and elegance of your products naturally, making the communication process with your audience more effective and authentic.

In addition to the aesthetic and marketing aspects of maintaining simplicity in photography, this approach also contributes to increasing
transparency in communication between you and the client. By presenting the images as they are, the client can see the product clearly
without any distortion or alterations, which builds trust and enhances transparency in the relationship between both parties. This facilitates the

communication process and ensures that expectations are met accurately, thus helping achieve the client's goals more effectively."

@ mohadalansari
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"We, as a design company, strongly recommend refraining from using any designs on the photos used in social media by the
photographer, but rather presenting the photos as they are. Additionally, we suggest that you could send the photos you

capture, and we can select a consistent color scheme for the account. Some photos could have similar color tones, for instance, all
photos featuring hints of white, blue, or black. By curating photos with similar color tones, we aim to maintain a cohesive and visually

appealing feed without the need for additional designs."
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